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"The Prince Gallery Tokyo Kioicho"

joins Starwood's luxury brand "The Luxury Collectio n"
and schedules opening for July 27, 2016 (Wed.)

Prince Hotels, Inc. (Head office: Higashi-ikebukuoshima-ku, Tokyo;President: Shigeyoshi Akasalea),
consolidated subsidiary of Seibu Holdings Inc., affidiated with Starwood Hotels and Resorts Woiildisv(Head
office: Connecticut, United States; CEO: ThomadvBingas; Hereinafter referred to as "Starwood")dweh"The
Prince Gallery Tokyo Kioicho", currently under dey@ment on the site of the former Grand Prince Hakasaka,
join Starwood's luxury brand, "The Luxury CollectioIn addition, the opening for the hotel has dsen decided
for July 27, 2016 (Wed.) with reservations to bebeing accepted on February 1, 2016 (Mon.). S&lesugh
Starwood are scheduled to begin on the same date.

See details below.

Details

"The Prince Gallery Tokyo Kioicho" is the highestide Prince Hotel being produced inside of the {dok
Garden Terrace Kioicho" multi-complex facility bgideveloped by the Seibu Group which will hostagf§, hotels,
housing, commercial facilities and conference rgowith a project site which is historical, beingthrea where
the residences of the Kii Tokugawa Clan, Owari Tggwa Clan and Hikone li Clan, from whom the nam¢hef
area is derived, historically stood, maintains shlland abundant natural environment, and offersemely
convenient transportation access including 5 alvlglaubway lines, and more.

"The Luxury Collection" which the hotel will be jauing is the luxury brand out of the 11 brands dewed by
Starwood, with a member list of over 100 hotelsofler 30 countries and regions worldwide) whichtastorically,
culturally, naturally and otherwise appealing aigphificant.




PPurpose of joining "The Luxury Collection"

As the number of international visitors to Japanticmes to rise as a part of the "tourism-orientedntry"
initiatives promoted by the public and private sextPrince Hotels has been working to strengttseimternational
sales and implement tie-ups with international hoigerators in order to further enhance its owrtidtives
targeting demand by international visitors andutdhfer promote the Prince Hotels brand.

Participation in the "The Prince Gallery Tokyo Kibo" in "The Luxury Collection" is one part of tlees
initiatives, and by cooperating with Starwood, whimaintains a large number of member customersaimlyn
North America and Europe, will allow Prince Hotéts further promote the appeal of the hotel and Tbkyo
Kioicho area to a wider audience in order to calidva hotel which is loved on a global scale.

I'The Luxury Collection" selection reasoning

"The Luxury Collection" is a collection which feais the distinctive characteristics and traditiohgs member
countries and regions, categorizing hotels whichictcde called the doorway to the various appeadisgects of
their respective areas, while still respectingititependence of each hotel. Based on these fea&isrs/ood was
chosen as the optimal alliance for "The Prince é&wllTokyo Kioicho" which is a fusion of the "Tokyioicho
location with its high natural and historical vdlu&he Prince Hotels service mindset cultivateemits many
years of history and IT integrated services", aradified spaces which fully capitalize on surrougdirews and
scenery".

Opening and reservation start date

[Opened] July, 27, 2016 (Wed.)
[Reservations] Accepted starting February 1, 2046n,) *Reservations can be made via the following.

Telephone Number
+81-3-3234-1111 http://www.princehotels.co.jp/kioicho/

(Reception Hours: 24 hours a day) http://www.luxurycollection.com/princegallerytokyimicho/

[The Prince Gallery Suite (Concept)]



Hotel Overvie

The interior design of the new hotel, located oae 80-38" floors of the office and hotel building, will be
provided by Rockwell Group Europe, a design compahigh specializes in the creation of innovative atriking
environments in the hospitality, commerce, cultamd entertainment industries, making this the ficgel in Japan
to be worked on by Rockwell Group Europe. The desiglds the sweeping views with the interiors teate a
sense of coherence, to provide guests with thesthmre and sense of elation of being in an ar¢iallhe hotel
will also feature 250 guest rooms that are botfctional and comfortable, a Japanese specialtyuestathat will
allow guests to enjoy the appeal of Japanese eultrall-day dining western restaurant focusingtaian cuisine,
two bars with distinct styles, lounges, a spagBtarea and other facilities.

In terms of service, the hotel will fully utilizevailable IT technologies to provide seamless serticough
improved collection, accumulation and sharing oégpreferences, and other information, and thel krgtl aim
to be "a hotel at which guests can enjoy themseltéseir own pace, on or off, 24 hours a day".

In addition, the "Classic House at Akasaka Prirfoen{er Grand Prince Hotel Akasaka Old Building)"ieth
was first opened as the Akasaka Prince Hotel irb B8l then later used as an annex western sty#ryyiis also
being restored to its original glory, with lightingxterior walls, and other major components retaoted based
on materials featuring the originals from the tiofeconstruction and other sources, in order to id@vestaurants,
cafes, bars and other facilities which harnessetegance and dignity of former days, with an exfmanbanquet
hall also added to meet diverse modern needs dhdlsd be able to accommodate wedding demand.
[Opening] July, 27, 2016 (Wed.)

[Address] 1-2, Kioicho, Chiyoda-ku, Tokyo
[Floor area] + Office and hotel building 30-3bfloors 28,700
- Classic House at Akasaka Prince 3,067 m
[Facilities] + Office and hotel building 30-3bfloors
Guest rooms (250 rooms), restaurants and baecilttiés), spa and fitness center, etc.
+ Classic House at Akasaka Prince
Restaurant, bar (3 facilities), banquet hall (*dan divided in 2), private rooms (12 rooms),
multipurpose hall, etc.
[Interior design] Office and hotel building 30-36thors - Rockwell Group Europe
[Guest room types]

Grade Name Bed width Size No. of rooms
Superior King 1,800mm 36nt 9
Deluxe Twin Universal 1,200mm 4
Deluxe Deluxe Tyvin 1,200mm 42t 69
Deluxe King 2,000mm 79
Deluxe Premier Twin 1,400mm 46mt 10
Total 171
Club Superior King 1,800mm 36nt 2
Club Deluxe Twin Universal 1,200mm 1
Club Deluxe Twin 1,200mm 3 24
Club Floor Club Deluxe King 2,000mm 2 21
Club Deluxe Premier Twin 1,400mm 46mt 4
Total 52
Grand Deluxe Corner King 2,000mm 58nt 11
Grand Deluxg Grand Deluxe Premier King 2,000mm 62nt 5
Total 16
Kioi Suite 2,000mm 95nt 6
Suite Designer's Suite 2,000mm 100nft 4
The Prince Gallery Suite 2,000mm 148nf 1
Total 11

Total 250



[The Classic House at Akasaka Prince
Banquet/seated party style (Concept)]

[Specialty restaurant (concept)]

[The Classic House at Akasaka Prince Bar

(Concept)]
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[The Classic House at Akasaka Prince

casual French restaurant (Concept)]



I'Starwood" and "Luxury Collection” Overview |

1. "Starwood Hotels and Resorts Worldwide"

Starwood Hotels and Resorts Worldwide (Head off@ennecticut, United States; CEO: Thomas B. Manigas)
a hotel and leisure business which owns and opeaater 1,270 hotels and resorts in approximately dduntries
and employs a total of over 180,000 employees.

As a hotel, resort and residence owner, operatbfranchiser Starwood develops the St. Regis®, Theiry
Collection®), W®, Westin®, Le Méridien®, Sheraton®, Four Points Bleraton®, Aloft®, Element®, Tribute
Portfolio™, and its latest Design Hotels™.

In Starwood's leading global loyalty program Stavd/@referred Guest (SPG®) guests can use accuchylaiiets
in exchange for free stays, room upgrades, aitickets and other amenities with no blackout days.

Seewww.starwoodhotels.corfor details.

2. "The Luxury Collection"

The Luxury Collection® is a selection of hotels aadorts offering unique, authentic experiencesahake lasting,
treasured memories. For the global explorer, Theuby Collection offers a gateway to the world’s megciting
and desirable destinations.

Each hotel and resort is a distinct and cheriskpdession of its location; a portal to the destords indigenous
charms and treasures. Magnificent décor, spectasd#tings, impeccable service and the latest nmoder
conveniences combine to provide a uniquely enrgixperience.

The Luxury Collection began in 1906 as a collectbthe most renowned and symbolic hotels in Eunamser
the CIGA brand. Today, The Luxury Collection is liétgring ensemble of more than 100 of the worlfifest
hotels and resorts in more than 30 countries. Thruty Collection respects the individual traditioasd
characteristics of each member hotel while contipyzroviding unparalled service, elegance and ifyjgwhich
exceed customer expectations and features a nwhbemard-winning hotels. Many of the hotels boasitaries of
history and all are renowned globally as the begtlk in the world.

Seewww.luxurycollection.confor details.




lOverview of "Tokyo Garden Terrace Kioicho" |

The Seibu Group is carrying out development of insoltnplex facilities through reorganization of mess portfolios
which incorporate offices, hotels, housing, commaéroperties and conference rooms in accordaritetiae "Seibu
Group Asset Strategy”. In particular, this projsgpblanned as a multi-complex facility which focsig refinement of
"environment”, "disaster prevention" and "facilgecifications” to provide comfortable spaces &natboth functional
and original.

Two main buildings are being constructed at “ToKyarden Terrace Kioicho”: “Office and Hotel Buildihg
36-story above ground and 2-story undergroundydes offices, a hotel, commercial facilities, andference rooms,
and “Residential Building”, 21-story above grounma-story underground, has 135 units. In additiba, former
residence of Yi Un (former Grand Prince Hotel Akas®Id Building) will be preserved and restorechasymbol of
the town, which is designated as one of the Tokigwigible cultural properties. The building is shlled to reopen as
“The Classic House at Akasaka Prince” with theslaggiuipment and facilities in order to meet digar®dern needs.

The surrounding area is a rare location which phetuthe following: many abundant natures such agééloat
and Shimizudani Park, a history since Edo Period, @nvenient transportation to five subway lindagatacho
Station and Akasaka-Mitsuke Statior§eibu Group will be promoting this project in order further improve
convenience and contribute to the invigoration I @area by aiming toward creating a "diverse ittional
neighborhood rich in both nature and history".

Owner: Seibu Properties Inc.

Address: 1-2, Kioicho, Chiyoda-Ward, Tokyo etc.

Site Area: Approximately 30,400°m

Floor Area: Approximately 227,200°m

Details of Main Usage: Office Approximately 110006¢
Hotel Approximately 28,700

Residence Approximately 22,706 m
Commercial  Approximately 10,800%ratc.
Design/Supervision:  Nikken Sekkei Ltd.

Facade Design: Kohn Pedersen Fox Associates P.C.

Total Project Cost: Approximately 98 billion yen el T

Construction Period:  January, 2013 (commencemen)ay, 2016 (completion) ~ W Commercint ¥ necenee
Grand Opening: July 27, 2016 (Wed.) SRS~y

< Overview of Office and Hotel Building >
Main Usage: Office and Hotel
*The hotel with 250 guest rooms will be operatgdPbince Hotels, Inc.
*The office will offer 1,000tsubo (3,310 square meters) per floor with an 18-metiglew
span space
Yahoo Japan Corporation plans to occupy 20 floatof 24
Numbers of Floor: 36 stories above ground, 2 stariederground, height: 180m (from Kioicho Dori)
Commercial Properties*4™ floor *4™ floor will be consist of both commercial propestiand conference
rooms.

Offices: g"-28" floor *The 29" floor will not be available for regular use dueitstallation of
equipment.

Hotel: 30"-36" floor

Structure: Steel Framed, etc. (vibration contnalcttire)

THeight : 180m
higght. {80

Construction Company : Joint Venture of Kajima, Kexk, and Kumagai

Hotel

< Overview of Residential Building >

Main Usage: 135 units B i,
Numbers of Floor: 21 stories above ground, 2 stariederground, —
height: 90m (from Prince Dori) S :
Structure: High-strength reinforced concrete . e e _
(Seismically isolated structure) e g
Construction Company: Joint Venture of Seibu, ObbyaViaeda =
*The information provided in these materials isreat as of January 21, — ] o
2016, and is subject to change without notice. iToce sy 0 Pue {lm
Parkmg]Lot leu:I m 5:
- . 1] 2

East - West Section
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I'Tokyo Garden Terrace Kioicho" Releases and Preddviedia to Date

* Releases
Released January 21, 2016

Released September 16, 2015
Released August 31, 2015

Released July 16, 2015

Released April 8, 2015
Released January 13, 2015
Released December 12, 2014
Released June 19, 2014
Released February 4, 2014

Released November 8, 2012
Released April 28, 2010

* Coverage

September 16, 2015
November 18, 2013

February 20, 2013
January 8, 2013

March 31, 2011

"The Prince Gallery Tékgirho" joins Starwood's luxury brand

"The Luxury Collection" and schedules openingJoly 27, 2016 (Wed.)

Notice of the toppimgfinalized name and logo of the town

Reservations acceptdrhfmuets and weddings at "The Classic House at
Akasaka Prince"

Business overview and diiation of new name "The Classic House at
Akasaka Prince" for the "former residence of Yi Unéviously loved as
the former Grand Prince Hotel Akasaka Old Building

Facility overview of "Thariee Gallery Tokyo Kioicho" finalized

Determination of new hatee "The Prince Gallery Tokyo Kioicho"

Town name "Tokyo Gdreleace" finalized

Determination of officertesnat "Kioicho Project"”

"Kioicho Plan (pro fofm@@rtified as highest rank "Platinum (Plan)
2013"

"Kioicho Plan (pro fotrpayject determined
Notice on cessation of ajg@ns by consolidated subsidiary office

Topping-out ceremony and aneowerat of facility logo
Media release date of relocatwonk for former Grand Prince Hotel
Akasaka Old Building
New construction commencemeertueny
Media release for jacking downtedldo dismantling of former Grand
Prince Hotel Akasaka New Building
Grand Prince Hotel Akasaka closgrgmony



